
OBJECTIVE

VR SCUBA DIVING SIMULATOR                                                                      
The VR scuba diving simulator will give the visitors an 
immersive experience for the underworld life, with a 
sensational experience by using everybody sense to 
imitate the diving movements with hands and legs to 
interact with hearing voices and touching objects 

INTERACTIVE WALL PATHS                                 . 
Implementing interactive technology within the walls 
and paths of the exhibits. The aquarium can create 
new elements of engagement and stimulation for 
visitors. This technology can help the aquarium to 
explain the story throughout the exhibits.

APP + GAMES + TABLETS APPLICATIONS                    
This technology can be used by the aquarium to 
interact with visitors in a more meaningful way. The 
app on mobile phone and tablets can be used to 
entertain and educate the visitors about the species 
and fun facts in the aquarium.

GREENERY WATERFALL                                                                   
Inspired by the “Cloud Forest” in Singapore, the 
Maritime Aquarium can repurpose its existing seal tank 
to encompass a small installation of self-sustaining 
greenery and water feature. This would be a massive 
attraction for the visitors and help the aquarium to 
maintain the inside temperature.                                                      

SUSTAINABLE ENERGY                                                   
The Maritime Aquarium has a great need for 
electricity and water usage to maintain animal comfort 
throughout its daily operations. Sustainability is 
important, so we can create a micro hydro power plant 
in the river just outside.                                                                                                                      

4OCEANS - BEACH CLEAN UP                                                                             
Maritime Aquarium can partner with the City of 
Norwalk take part in a beach cleanup project at 
Norwalk Calf Pasture Beach or just outside in the 
Norwalk River. This would help to keep the beaches 
clean but support the aquarium to be eco-friendly.

 

AQUARIUM ON WHEELS                                                       
Aquarium on Wheels is an advertising truck, which 
can travel to different locations, provide the audience 
with a taste of the aquairums experience and provides 
goodies. 

KIOSK DESIGN COMPETITION                                           
The Kiosk Design competition will focus on designing 
a kiosk for the aquarium, which can be installed in 
nearby malls. This can help in connecting the aquairum 
to the nearby communities.  

EMPATHIZE UNDERSTAND                                                     
We observed the space and gained insights by talking 
to the visitors and employees. This helped us in 
understanding the needs of both, the visitors and the 
aquarium.

DEFINE CLARIFY VALIDATE                                                
Defined clear problems that we aimed at finding 
solutions.

IDEATE BRAINSTORM/WHAT IF?                                    
After defining the clear problems, we started 
brainstorming ideas that could solve the problems of 
the client. 

REFINE FOCUS                                                                   
Presented the ideas to the client, received direct 
feedback then worked upon refining these ideas to 
solve the problems of the client with more focused 
research.

PROTOTYPE & TEST BUILD & DEMONSTRATE                                                  
Worked on the implementation process of the ideas.                                     

IMPLEMENT PRESENTATION                                         
Presented our clients with all the detailed description 
of the ideas with the implementation process. 
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CAPTIVATING CUSTOMERS
THE MARITIME AQUARIUM AT NORWALK

METHODOLOGY - THE DESIGN THINKING PROCESS

SOLUTIONS
SUSTAINABILITY EXHIBIT EXPERIENCE MARKETING

CONCLUSION

By using the design thinking process, we were able 
to provide The Maritime Aquarium with innovative 
solutions that will help them to create unqiue 
experiences for the vistors. These solutions will also 
help the aquarium to improve users experience and 
marketing strategies that can result in attracting and 
holding visitors attention. 

ABSTRACT                                                                    
The Maritime Aquarium in Norwalk was founded in 
1988. The aquarium is one of the top 25 aquariums 
in the U.S. in a group of ±125 total. Maritime is a top 
aquarium in New England featuring 75 live exhibits, 
more than 2,700 marine animals of 300 species. 
Maritime’s primary goal is to inspire people of all 
ages to appreciate and protect the Long Island Sound 
ecosystem and the global environment through living 
exhibits, marine science, and environmental education. 
The Maritime Aquarium is the premier family 
destination in the region, attracting large numbers of 
return visitors.

INSIGHTS                                                                      
How might we maintain visitor attendance and income 
during 4-5 year construction, which disrupts many 
systems (including animal well-being and existing road 
access)? The aquarium might lose up to 20% of its 
visitors because of the railroad bridge replacement. 
How might we attract and hold visitors’ attention in a 
place like Norwalk which is not a tourist destination?


