
by M aria Stafford
Chris Werder, a student at U.B. and a manager 

for Marina Dining Hall, was confronted with a 
most horrible ordeal last Tuesday afternoon, 
February 16, when he was attacked and harassed 
by two black men.

It was about 12:30 p.m. at Rennel Hall as Wer
der was finishing the campus vending rounds for 
the Food Service, filling machines with candy 
and cigarettes. Leaving the Rennell building and 
heading for his van, Werder spotted two i> M  
guys loitering around the van. They claim#*! they 
wanted nothing when asked by Werder, but still 
they remained,'evidently waiting to see where he 
kept the money (in a safe hiding place). Werder 
then threw the merchandise he was carrying into 
the van and proceeded around the van to the driv
er’s seat. Ju st as his key touched the lock. Wer
der turned and saw that one of them was h#>Him! 
him. asking for the keys. “No," Werder said and 
as he continued for the lock the guy flung out a 
knife and swung for Werder. Blocking the swing

with a left arm overhand Karate motion, Werder 
blocked the deadly knife and proceeded to beat 
the guy up. putting him in critical condition with 
probable broken ribs. The black man's compan
ion fled from the scene. Werder, feeling a sense of 
relief as well as great joy, stood laughing as the 
damaged man ran while spitting up blood.

Werder. not yet realizing that he had been cut, 
went to the Marina where campus security was 
quite prompt in their arrival. They brought Wer
der to the Health Center where his cut arm was 
patched and he gave his statement to both the 
campus and the Bridgeport police, who had also 
arrived. At the downtown police station Werder 
examined mug shots, but was unsuccessful in 
identifying his attackers. Werder later ended up 
in the infirmary again, suffering from post- 
shock; the realization of the terrifying 
Anally had reached him.

Werder is fine now. Well physically anyway. 
But now he is leary of walking on campus, even 
with other people. The incident has heightened 
his awareness to the dangers of city life, especial

ly when one is alone. It seems that sometimes it 
takes a tragedy or misfortune to prevent one, an
other one. Werder will be more careful now in his 
travels, not only around the campus, but every
where. But there are only so many ways one can 
be safe from harm, and then, never totally.

Lately many muggings and bther incidents Hke 
Werder’s have been occurring quite frequently at 
U B. Everyone blames campus security for their 
lack of care and effort in protecting the students. 
Werder does not blame security: he does not feel 
that his attack could have been prevented in any, 
way. He was assaulted in broad daylight, some
thing which no one would ever expect, not even 
the police: “There was really not much anyone 
could’ve done. It wasn’t a security matter; ju st a 
part of living in the city ." Werder views it as 
something that one should expect living in the 
city, but really does not because of the high an«i 
mighty attitudes: “It won’t happen to m e...not 
me" or “I can take care of myself” or “I’m a guy, 
only girls have to worry.” Ya, that’s what Werder 
thought.
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Advertising 
to the 
Real World

By J oseph Msndese
Anyone who knows anything

about Bridgeport knows th a t this
histtow n h long sellingory

things A fter all I t ’S the city th a t
spawned P.T i. probably the  

salesman. P.T.American
“Yousaid sellca n anyone

anything In the of colonce
education most

2
once may c e r

nly be enough
Last year* UB launched a bold, 

new advertising campaign th at 
shook  th e w orld of academia. The 
campaign came under heavy fire  
from  o th e r  sch ools, p recisely  
bscauss it  did w h at It was designed 
to  do—sell!

Full page ads appearing in The 
New York Times, national magazines
and regional newspapers cried out, 
“Why Our Students Actually Have
an Advantage Over Those a t Har 
vard, Columbia and Princeton.**
C en t. Pg.4

U.B. Student Stabbed
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Knight Season
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Hall -Oates -Je tt
and the Big Man

Centerfold

Here’s lookin’ 
at Shmoo p 3
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r CORRECTION
In last week’s Scribe (2/18/82), two news 
bylines were mixed up. The Scribe apologizes 
to Marla Halper, who actually wrote “Library 
Computers Make for Better Reading,’’ and to 
Jeanette Moon who wrote “Come See the 

^M um m y Chugs.”

Security,, Co-op and B-Ball 
Letters to the Editor

Dear Editors:
We wish to thank you 

sincerely for the generous 
amount of space devoted 
to the article on Business 
Co-op. The article was ex
tremely well done, and 
gave a dimension to the 
program which normally 
goes unpublicized.

May I compliment Joe 
Mandese on his unusual 
insight and fine reporting 
style.

Again, we are pleased 
with the fine publicity this 
gives the program.

Yours very truly,

John D. Connelly 
Director of Corporate

Education
College of Business &

Public Management

Dear Editor:
For the past four years, 

I’ve been a member of the 
University of Bridgeport 
Women’s Basketball team. 
As captain of the team, I 
wish to express my views 
on our coach. Deb Polca.

Last year. Miss Polca 
was given her termination 
papers, leaving her one 
more year at the Universi
ty. The reason for dismis
sal? Deb Polca is up for 
tenure. Here is where the 
problem begins. What will 
happen to the Women’s 
team next season without 
the support and guidance 
of our respected coach? 
Will a new coach put a 
damper on next year’s 
team, which will be com
promised m ain ly  of upper
classmen? This year Miss 
Polca and our squad have 
earned a berth in the Con
necticut State Basketball 
Tournament on February

26 and 27. Can a new 
coach continue with the 
success that Deb Polca has 
given to the team and Uni
versity?

I have seen the Women’s 
Program develop from a 
lack of scholarships to of
fering aid to athletes of 
high caliber, a revision of 
the schedule of the oppon
ents played, and dedica
tion coming from her, 
which in turn has benefit
ed the program’s status. 
Not only does she devote 
her time and services to 
the improvements to the 
Women's Basketball team, 
and the Program, she, too, 
is a full-time instructor in 
the Physical Education De
partment.

Thank you for letting me 
express my thoughts. 
With her departure, the 
team as well as the Univer
sity will be deprived of her 
good will and services. 
Hopefully there will be 
something to resolve this 
situation.

Thanks again,
Ja n  Ryan

Dear Editor:
(hi Sunday, February 7, 

1982 at 2:03 a.m., upon 
fin ish in g  cleaning up after 
the mixer, I called for the 
shuttle at the Student Cen
ter to take me to Schine 
Hall. At that time I was 
told  th a t the sh u ttle 
stopped running at 2 a.m. 
As 1 knew I wanted to sub
mit a written complaint, I 
asked for the dispatcher’s 
name or badge number. 
Not only did he not give me 
that information, but he 
hung up on me. I called 
again and politely asked

for his name and badge 
number. The officer asked 
why I wanted it and I told 
him I wanted to file a writ
ten complaint. Again he 
hung up.

Right after this, Steve 
Parkins and Doug Farring
ton escorted me over to se
curity. The officer told us 
that Mr. Jam es Neary said 
the shuttle driver was to 
be sent home at 2 a.m., 
therefore, there was no 
one to drive the bus.

I left security with Steve 
and Doug. Outside the Stu
dent Center I met two stu
dents on their way to the 
Carriage House. They 
walked me to Cortright 
Hall, then they went on to 
their destination. This 
meant that I had to walk 
from Cortright to Schine 
Hall at 2 :15 a.m.

Is this normal policy—to 
let a woman walk across 
the campus at night? Is it 
also normal policy to have 
an officer so rudely treat 
students? Is money to pay 
a driver the problem? I 
would feel safer with a 
shuttle driver and no stone 
blocks at the comers of At
lantic and Park Avenues 
and Atlantic and Iranistan 
than with those stones 
blocks and no drivers.

I’m sure the University 
has its priorities, but so do 
I. My priority is my safety, 
which is not assured on 
this campus. I believe you 
should be aware of mis 
problem and would appre
ciate it if you give this mat
ter your attention. In addi
tion, I would like to know 
the official stand of the 
University in this matter.

Sincerely,
Catherine Hughes

....-*■.........................■■■

NICE STUFF
Senior Class 

Meeting
Sen io rs—th is com ing Monday, 

March 1, is a very important date for 
you. At 9  p.m. in the Student Center 
Private Dixung Room, there will be a Se
nior Class meeting. We will be deciding 
on an appropriate Senior Class Gift and 
planning Senior Week.

Please mark it down on your calen
dar. Let’s make it a super get-together. 
See 'ya there.

STUCO Academic 
Reports

The AAUP’s Program Evaluation 
Committe (PEC) and the administra
tion published the results of their an
nual program evaluation process.

The department chairperson and 
unit faculty should be announcing 
these results in the near future. The 
Student Council has published these 
results in the Scribe for your informa
tion.

Keep an eye open for further Student 
Council Academic Reports.

R esults of 1 9 8 0 -8 1  
Program  Evaluation P rocess

A rts and Humanities

Program/Decision

241 Education 
Retain

216 Joumalism/Comm.
Reorganize in to  two degree 
options

250 History (Master)
Phase out

258 Sociology (Master)
Phase out

248 Romance languages (Master) 
Phase out

269 School Psychology (6-Year) 
Retain

Business and Public Management

326 Real Estate 
Phase out

355 City & Regional Plan n in g  (Master) 
Retain

362 Urban/Suburban Admin. (Master) 
Phase out

388 Media Administration (6-Year) 
Phase out

umm

Health Sciences

661 Physical Education 
Phase out

663 Leisure Management 
Retain

666 Physical Education (Master) 
Phase out

671 Respiratory Therapy 
Retain

675 Respiratory Therapy (Reg. Th.) 
Retain

Science and Engineering

556 Oceanography-Math.
Phase out

558 Oceanography-Physics 
Phase out

524 Applied Mechanics (Master) 
Phase out

University of Bridgeport 
Office of the Provost 
January 28, 1982
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There's Good Shmoos
On Campus!

THERE'S NO VA STEST THE 
HIDE MAKES THE FINEST 
LEA TH ER -O R  CLOTH, DEPENDING 
ON HOW THICK YOU SLICE ITT  
THE E Y E S  MAKES WONDlFUL 
SUSPENDER BUTTONS-AND  
THERE ARE ABSOLUTELY J  
N O  B O N E S  r r

S 6 U L V .W - V ,r  TH ESE  
AROUND, NOBODY W ON'T 
NEVAH HAFTA W O R K  NO 
MORE r r — ALL HOOMANITY  
K IN  NOW LIVE OFF TH ' FAT
____  O 'TH 'LA N D  —

JkL NAMELY
SH M O O S f f

rf.i
f.

by Josep h  MsmSoae

Most of us probably weren’t  even twinkles 
in our parents’ eyes when A1 Capp introduc
ed a friendly, gOurd-shaped creature in his 
Li’l Abner comic strip in August 1949. In 
fact, many of our parents were probably 
about our age when they first saw the Shmoo 
bouncing down the streets of Dogpatch.

Capp probably had no idea of the furor that 
would result from sending Li’l Abner in pur
suit of strange noises that sounded like 
“ sh m oo o oo oo o oo o t,”  com in g  from  
som ew har in the Southern hills. Yet, when 
he introduced the Shmoo, he did so with 
somewhat of a foreboding note. Upon 
discovering the Shmoo, Li’l Abner was given 
a warning from a sage named Old Man Mose 
who tended the Shmoos. The old man, clad 
only in his own beard, explained to Abner: 
“Shmoos, mah boy, is th ’ greatest menace to 
hoomanity th* world has ever known!” 

“Thass becuz they is so bad, huh?” asked 
Abner.

“No stupid,” answered Mose, “It’s because 
they’re so good!”

The Shmoos were in fact good. Not only 
were they cute and adorable, but they were 
also edible. According to Abner, “They lays 
aigs at th ’ slightest excuse! They also gives 
milk. And so fo’ meat - broiled, they makes 
th ’ finest steaks; fried they come out th ’ 
yummiest chicken.” And you needn’t  feel 
guilty about eating one, because if a hoom in  
merely looks at one with the slighest expres
sion of hunger, the Shmoo dies of sheer hap
piness. Nor should you worry about 
depleting the species, because Shmoos 
multiply faster than rabbits.

In addition to being a food source, the 
Shmoos could be used for practically 
anything. Their akin made fine cloth or 
leather; their eyes, suspender buttons; their 
whiskers, toothpicks. A thick slice of Shmoo 
could even be used as building m aterial. The 
Shmoo was utopia!

The Shmoo came along at the perfect time. 
It was Post-World War n America and people 
were big on symbols. The Shmoo represented 
the best symbol of all, the American dream- 
prosperity. It was a time: before television 
had taken over Am erican minds and 
newspapers - and consequently comic strips 
were read by millions. Not ju st for informa
tion, but for entertainm ent as well. It is 
estim ated that a t his peak, Capp had at least 
50 million readers through the various 
newspapers that syndicated his strip.

So, why Old Man Mose’s warning? Well, it 
seems the American concept of prosperity 
thrived on capitalism and having an over

supply of Shmoos was not healthy for the 
economy. The Shmoo was deemed a com m iel

In a 1949 issue of C om m entary magazine, 
Milton Caniff was cited as saying: “The 
Shmoo kept large portions of the public in a 
state of dithering excitem ent for many mon
ths, and it seduced some of our sharpest 
academic minds into helpless blather. It was, 
for example, a womb symbol, because it sup
plied all man’s needs. Or if stood for an 
economy of plenty rather than scarcity  and 
was, therefore, anti-capital. Or maybe anti
labor. Or maybe anti-both-of-them, because 
it made them both unnecessary. Anyway, 
letters poured in; congressmen became 
agitated; magazines veered off on Shmoo- 
vian tangents.”

But if the Shmoo was anti-capitalism , 
capitalism  got even - or should I say, cashed 
in. A 1 9 6 0  Boston U niversity study 
estim ated that over 65 different products us
ed the Shmoo or Shmoo-like images to help 
promote sales. An article in Newsweek puts 
the number a t about 75 and notes that in its 
first year alone, the Shmoo helped promote 
$25 million worth of business.

The list of Shmoo-endorsed products in
cludes: Shmooveralls, Shmoo greeting cards, 
balloons, dolls, ja i-a la i paddles, belts, 
suspenders, handkerchiefs, all-day suckers, 
dairy products, fountain pens, earrings, 
neckties, ashtrays, plant holders, soap, cur
tains, pocketbooks, glassware, underwear, 
fishhooks, banks, shoes, pencil sharpeners, 
household deodorizers, diaper bags and ju st 
plain toy Shmoos.

“The list is insufferably long,” Capp said 
in a New Yorker magazine article. “Why, one 
day, in a snarling interview, I made some off

hand remark about the probability that 
some fool would undoubtedly be bringing 
out chocolate-covered Shmoos next, and 
within a week three thousand or so candy 
m anufacturers were yapping around, wav
ing contracts.”

Although the Shmoo was making him rich, 
Capp began to regard all of the hoopla sur
rounding it as a burden. “You can’t  imagine 
the unimaginable nightmare my life has 
become,” he once said. “There are members 
of one hundred and seventy-three Shmoo 
Clubs disgustingly eager to ferret me out and 
worship me. And the Society for the Ad
vancement of the Shamoo, some horrible 
organization unhappily spawned in Connec
ticut wants to abuse me because it heard 
that I had said that I regard the Shmoo as a 
loathsome little  beast.”

Capp even toyed with the idea of introduc
ing an anti-shmoo creature called a “Nogud- 
nik” to the strip to exterm inate the Shmoo. 
Eventually, Capp worked the Shmoo out of 
the strip with Pork Tycoon J .  Roaringham 
F atb ack ’s “ shm ooicide squad s.” The 
shmooicide squads wiped out all of the 
Shmoos, except for two, a boy and a girl 
which LIT Abner managed to save. “And so, 
side by side, the two li’l shmoos waddle off 
into the sunset, confident that they and 
billions of their children - will live happily 
ever after.”

It is presumably these two Shmoos, whose 
offspring are now flourishing on campus - in 
the Student Center, at dance marathon, 
everywhere you look, Shmoos will be 
sprouting (with the help of UB’s Purple 
Corp., of course).

the Q&cribe

bu t ; if
>. you
WANTA 
PLAY 
WITH 
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LIVE 

HAPPILY//

YOU'RE RIGHT//-A N D  IF 
ANY OF YOU LITTLE 
MONSTERS DARE TO 
HARM ASHMOO--

YOU'RE FIRED// 
^OU SUBVERSIVE f



4 The Scribe February 28.1982

Hie Selling of a University
by Josep h  Mandeoe
f e r t lw i i  t W  h | i  I

As Leland Miles notes in the President’s 
Annual Report, “The ad was meant to have 
a twinkle and a sense of humor. It wasn’t 
meant to imply that we are superior to 
Harvard, but that we have our own kind of 
excellence. It’s adifferent kind of excellence 
from Harvard’s out Just as important. We 
intend to assert it, and we intend from now 
on to keep our light out from under the 
bushel.”

Well, the ad may intended humor, but the 
other schools weren’t  laughing and it didn’t  
bring a twinkle to their eyes when they saw 
it on the back page of The New York Times. 
But it may not have been the content as 
much as it was the effectiveness of the ad 
that caused the other schools to frown.

Advertising isn’t  an exact science, and 
there is no absolute way of gauging an ad’s 
effectiveness, but if a 34 percent increase in 
freshman enrollment this year is any 
indication then the campaign is a success.

Another indicator comes from the 
advertising community itself. Don Staley, 
creative director of UB’s advertising agency, 
Staley, Falcone & Gaynor, says that the 
campaign won a special advertising 
industry award called an “Effte.” “An 
E ffie ,” says Staley, “stands for ef
fectiveness. It is an award given by advertis
ing people honoring the most effective ads.” 

There is yet another way to determine if 
an advertising campaign is effective, and 
that is simply to see whether the campaign 
achieves what it set out to do.

“Basically,” says Warren K. Cooper, Vice 
President for Enrollment Planning, “we set 
out to determine what the university’s best 
points were and then package them in such 
a way as to rfiatingnlah th is  school from any 
other.”

Cooper supervises the campaign, working 
directly with the agency. After an “intensive 
6  month review,” the team had identified 
five major points that distinguished the 
u n iv ersity : a v ariety  o f n ation ally  
accredited programs, a large voluntary Co
operative Education Program, mandatory 
liberal arts Core Curriculum, a career 
management program and an international 
atmosphere.

Although it is highly visible, Cooper 
points out that the advertising cam paign is 
only one part of the university’s entire 
marketing effort the five points featured in 
the ad are merely a reflection of a conscious 
marketing decision called the Long Range 
Plan that the university instituted in 1978.

The university saw the writing on the 
wall. The Long Range Plan was designed to 
o ffset the effects of the 197 0 s: a 
tigh ten in g  econom y and dw indling 
student population in the Northeast. The 
plan called for a sh ift toward practical job- 
oriented programs, which would be more 
effective a t attracting students concerned 
with getting a job out of their college 
education. That’s how the university came 
up with “Education for the real world.” It 
wasn’t an overnight advertising slogan. It 
was part of a conscious effort a t m ak in g  
the university more marketable during 
times with a sm aller market.

Aside from pumping up the professional 
programs, the university developed a 
large Co-op program and added a Career 
Management program to give the courses 
some meaning when the students gradua
ted. The Core Curriculum was added to 
give the package credibility  as an 
education.

“There’s nothing slick about the adver
tising ," says Cooper. “The theme that we 
developed is ju st like holding a mirror up 
to the institution. The ad merely points 
out the very real and very practical

reasons why a student thinking of going to 
college should think about going to the 
University of Bridgeport. The agency help
ed us verify what we really knew and 
translated it into an ad.”

Cooper shuns criticism s that the ad is 
too crass or too Madison Avenuish for a 
university. “I can see that there would be 
criticism  over our advertising, but people 
who look at the message that we’re put
ting out will realize that we are saying 
very conventional things. Sure the ads are 
interesting and attractive, but when you 
have something to say, you have to say it 
in the most effective way you can.”

Critics of the campaign may receive 
another shock sometime in 1983. The 
university is considering airing local TV 
commercials on Connecticut and New 
York station^. The TV spots would 
probably carry the same theme as The 
New York Tim es ad except that they 
would be adapted for television.

The University also uses radio commer
cials around registration periods and 
Cooper estim ates that the school m ails out 
about 150,000 brochures every year. The 
Direct Mail pieces contain a response card, 
whose respondents receive a university 
catalog, registration form and financial 
aid information. “Getting that catalog into 
someone’s hands is one of our best selling 
tools,” Cooper notes.

Clearly, UB’s advertising approach has 
been dictated by pure market considera
tions. The school is  merely looking out for 
itself in perilous tim es. So why are other 
schools upset? Richard Tino, assistant 
professor of communication and UB’s 
resident advertising expert thinks it’s 
important to consider the history of 
university advertising. Tino says that it is

a relatively short history and that up until 
recently it has been “fairly sedate.”

“No one has ever come out in the 
academy and said.’Brand X is not as good 
as we are.’ And th at's what we are doing. 
We’re saying that because we have these 
features, that makes us better than brand 
X .”

Tino says that th is kind of “comparative 
advertising” happens to be in vogue at 
this time, because regulatory agencies 
have begun to encourage advertisers to 
compare them selves to each other. “They 
figure that if you do compare, you have to 
m ak e your product better in order to 
improve its selling points.”

Tino th in k s  that it is the comparison 
that the academicians object to in UB’s 
advertising. He says that other univer
sities may eventually develop sim ilar 
advertising, but that the Ivy League 
schools probably will never go that far. 
“It’ll be a long tim e before they have to go 
out and say th at they are the Cadillac of 
the industry.”

UB has limited resources and the people 
who run this school are trying to make the 
most of those resources. It’s economic 
sense, not academic sense, nor academic 
conceit, that has led the university into 
the kind of advertising th at it’s doing. It is 
the demand of the m arket place that is 
causing the school to emphasize professio
nal studies: engineering, business, law 
and health sciences. It’s a very pragmatic 
process.

Tino points out however, that the 
m arket demand could change at any time. 
“The m arket place is fickle. As places fill
up and there becomes less of a need for 
people trained in certain kinds of skills, 
then the m arket place will make new de
mands. And I suppose if the university is 
flexibly structured it will be able to adapt 
to meet those demands if they come.”

P h o to  by K evin K illough

“You can sell anyone, anything, once.”
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Those Who Have Hit The Ground
by Wendy Moltes

The University of Bridgeport is, without a 
doubt, a good educational institution offer
ing many and varied educational experi
ences, but is it really an ivy league compe
titor'?

This is the subject pondered in a recent in
terview with threeUniversity of Bridegport 
alumni.

According to recent Accounting graduate, 
Risa Harshbarger, the advertisements 
which portray U.B. in the same league as 
Harvard and Yale are very idealistic but un
realistic.

“I believe we can, and one day will, reach 
that point, but we have not reached it y e t”

Danny Pollick, a 1980 graduate of Fi
nance and Industrial Relations, shares the 
same attitude.

“I think the ads are a bit riduculous. U.B. 
is a good school, but you cannot compare 
U.B. to a Hardvard or to a Yhle. Yale is Yale. 
Hardvard is Harvard. And U.B. is U.B.”

What aggravates students the most is 
that they are being charged a tuition com- 
paifeble to the tuition expected to be paid for 
an ivy league education. To top it off, the 
caliber of education is not included in this 
expense.

"We are paying a price for a name we do' 
not have,” claims Harshbarger. Pollick, too, 
is amazed at the phenomenal increments in 
tuition each year. “When I started coming to 
U.B. in 1974, they were ch arg ing  about h a lf 
o f what they are charging now for tuition.”

Not all U.B. graduates share thla atfltiid«-.
1980 Nursing graduate. Georgianna Sco- 

vill believes educational quality is synony
mous with accredidation. “U.B. fosters an 
accredited Nursing Program, and is there
fore capable of providing a quality musing 
education.” Nursing students gradu atin g  
from U.B. are as prepared as those students 
graduating from accredited ivy league pro
grams.

The response varies to U.B.’s recent ad
vertising claims, and the U.B. ivy league di
lemma remains as of yet unresolved. Tlever- 
theless, the University of Bridgeport does 
provide a solid and broadening education, 
preparing students for the future with lead
ership opportunity, practical experience, 
varied academics, and growth opportunity. 
More important, a large percentage of U.B. 
graduates leave the University with a desire 
to pursue further education at some point.

U.B. leaves students, like Pollick, with a 
favorable impression. "I liked U.B. A lot of 
people left U.B. saying ‘I’m glad I’m gone.’ 
I’ve been gone two years. I visited last year 
and this year. I liked U.B. while I was here, . 
and I like U.B. as a graduate.” Pollick is fond 
of the University, and, with the exception of 
monetary contributions, would be "happy 
to help out in any way possible.” , ______

As graduate students, Harshbarger and 
Pollick want to stress to University stu
dents the importance of seeking involve
ment on campus.

Says Harshbarger, “Students should care 
more for fee school they attend, and should

seek campus involvement. U.B. affords the 
resources for a good, well-rounded educa
tion, but it’s up to the individual student to 
cultivate it.” Since her sophomore year, she 
has been an active member of Omega Phi 
Alpha, a National Service Sorority on 
campus.

Since her freshman year, Pollick actively 
participated in B.O.D.

“I love B.O.D., and not surprisingly, most 
of my college education has revolved 
around this organization.” Thoughtfully he 
adds, “B.O.D. has been much more helpful 
in many ways, than my college academics.”

Graduates agree that U.B. is a fertile 
ground for leadership. In addition to leader
ship and education, graduates find that u.B. 
offers a unique growth experience th rou gh 
interaction with others—an experience per
haps not found often on most ivy league 
campuses.

“People at U.B. are friendly and open. I’ve 
lived in Cornell in the dorms and the doors 
were all shut. In the dorms here the doors 
are all open. This, I believe, is the key to 
U.B.—everyone has their door and mind 
open to everyone."

Though Pollick, Scovill, and Harshbarger 
have graduated, the University of Bridge
port will always be an influence in their life. 
Like last year, and the year before, Pollick 
plans to return again to his alm a mater. 
From the outside looking back, the people, 
be finds, remain the same, but they cannot 
realize how good college is until they have 
le ft

A Breath of Fresh Air
by Brianna Hickey

If you enjoy working in a fast-paced environ
ment where your technical and scientific re- 
sponsibilties will be matched by a need for 
human relation skills, the profession of respi
ratory therapy may be tne career you are 
seeking.

The University of Bridegport College of 
Health Sciences, affiliated with Norwalk Hos
pital, offers a Bachelor of Science in respira
tory therapy with majors in management, edu
cation ana research.

The program is fully accredited by the AMA 
(American Medical Association) and has been 
operating and producing graduates for ten 
years. 95 per cent of those have a good paying 
job.

A student would take courses at the univer
sity as well as commute to Norwalk and Dan
bury Hospitals for classes with doctors and 
other professionals, and have opportunities  to 
use all of the equipment, which is current 
state of the art, monitor patients and view at 
least three operations a semester;

Respiratory therapists are responsible for 
providing the majority of the patient care. 
They must be well versed in all aspects of gen
eral respiratory care and desire to work with 
people.

At present, the field of respiratory therapy 
has two levels, the therapist and technician. 
The respiratory therapist is a graduate of a 
two-year education program requiring 62 
hours of college credit with a concentration in

the sciences. Once out of training, both levels 
can enter the credentiating process by apply
ing to the National Board of Respiratory Ther
apy (NBRT). Candidates who meet the NBRT’s 
requirements may enter an examination pro
cess following graduation and clinical experi
ence to achieve the Registered Respiratory 
Therapist credential (RTT). Technicians aisn 
pass an exam to qualify to receive the creden
tial Certified Respiratory Therapy Technician 
(CRTT).

Why haven’t  you heard of such an opportun
ity? According to Dennis Selmont, Director of 
Education at Norwalk Hospital, there has been 
a lack of recruitment for the program on the 
part of U.B.

“Getting the students on campus informed 
of our program and what it is offering is the 
most difficult obstacle the program faces,” 
said Selmont, a graduate of U.B., who took 
over the program this year and is-trying to get 
it off the ground.

Selmont feels with the' cooperation of Rich
ard Huss, Director of Admissions, gnd Allison 
Bailey, Associate Dean of College of Health 
Sciences, the program will improve.

“Both Huss ana Bailey an^helping to recruit 
students for our program, and we are inform
ing the area high schools and will be at U.B.’s 
Career Day, Feb. 27 to educate those interested 
in the program,” said Selmont.

Selmont is enthusiastic about the program 
at the hospital, but is worried because if there 
is not a bigger response shown it will be 
dropped from the curriculum.

Two U.B. students are respiratory thereapy 
majors—they are among six enrolled in the en
tire program. Gary Shonsky is a sophomore 
who said .that it Is really hard because you 
can’t  feel like a part of the school—you spend 
so much time at the hospital. “It’s  like being a 
full-time student and having a full-time job. 
They call me the phantom at school because I 
am never there,” said Gary. “I don’t get too 
muchhelp from the University. It is pretty easy 
to overlook one person.”

“The program is not easy. You mu& be dedi
cated and willing to produce and sacrifice, but 
it is worth it. Til have a good job in two years. It 
will be unfortunate if they drop the program  it 
is exceptional. The people I deal with at the 
hospital are fantastic. The program is under
rated—the university doesn't know what it has 
and they’re not taking advantage of it to its 
fullest capacity. With a little effort on their 
part, it would be a very successful and demand
ed major,” added Gary.

It shuts no doors for a student because re
gardless of which level you choose to pursue, 
you’ll find employment opportunities in the 
field.

The profession has grown quickly since its 
inception in the late I9 4 0 ’s that demand man
power has exceeded supply, making the respi
ratory care practitioner’s talents a precious 
commodity in most medical institutions.

For more information contact either Dennis 
Selmont at Norwalk Hospital or Allison Bailev 
at U.B. 3
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D ear M om .'
I’m  leavin g  sch ool. I  w an t 

to  be a  ro ck  n  ro ll s ta r .
Y o u r lovin g  to n .
Joseph

by Josep h  Mandese

NEW HAVEN—I felt a strange, 
awkward disquieting sense of; 
palm in the brief seconds before1 
the band hit the stage Wednes
day night at the New Haven Coli
seum. It was th at deceptive kind 
of calm; the kind of calm that 
mqkes you think, uh oh! Y ou. 
know something’s about to ex
plode.

All the cues were there. Mostly 
in the presence of some several 
thousand teenage girls meander
ing with an eery anticipation.! 
There’s something very strange 
about teenage girls. Alone, by 
them selves, they 're perfectly 
harm less (unless you happen to . 
be a teenage boy). But in large 
groups of more than a thousand, 
they transform  into something 
very dangerous—alm ost lethal!

Case in point. One such girl, 
standing next to me on an upper 
tier of Hie Coliseum, began chat
ting with me in that nervous, glg- 
gley, teenage girl kind of way. 
She seemed quite innocent. She 
stood no higher than my chest, 
and I’m only about 5 '5 * . She was 
wearing one of those silk-screen
ed t-shirts—the kind with the 
picture of the band on it—that 
are hawked at rock concerts. It 
reached alm ost down to her 
knees and she had it tied in knots 
at her thighs.

Hooked at the shirt and asked 
her if she was excited. She began 
explaining to me the virtues of 
the performer featured on the 
shirt when the house lights 
dimmed. And even before the 
public address system  could 
m ake its  introduction, th is 
sweet, freckle-faced little  thing 
was replaced by a wild-eyed.

■  OATES
bouncing banshee that let loose a 
terrifying high-pitched “Arrrgg- 
gggggggggggggggT Somewhere, 
behind several thousand such 
“Arrrggggggggggggggggggggs!” 
the public address system  broad
casted a  meager “Jo an  Je tt  and 
the Black Hearts.”

Jo an  Je tt, although she says, 
“I don’t  give a sh it about my bad 
reputation” (or so the opening 
song said), she needn’t  worry 
about her reputation. Not if half 
her audiences are as enthusias
tic as th is one.

I can see the appeal, especially 
among teenage girls. It wasn’t 
too long ago that female Rock-n- 
Roll performers were the re
served, subdued members of a 
band. But Je tt, like so many cur
rent female performers, is tough 
and gusty. She has a frank, hon
est kind of appeal that I think 
young girls can relate to. Sort of 
like a street-wise older sister. 
“Thar’s two kinds of people in 
th is world,” she said. “You got 
your trouble makers. Then you 
got your people like us, w»*o ju st 
seem to get into trouble.” And ; 
with that, she burst into an ap
propriate “Victim of Circum
stance." .

“Thar’s a lot of things I like,” 
Je t t  told a screaming stomping 
crowd, th at now stood two Or 
maybe three deep a t the railings 
encircling the Coliseum. “But I 
Love. I love. I love Rock-n-Roll.” I 
believe you do.

I believe “thar’s  two kinds of 
concert-goers in th is world.” 
There are those screaming wild
eyed fanatics. The kind that were 
rocking the Coliseum to pieces 
listening to Jo an  Je tt. When 
they go to a concert, they become 
a part of it. It’s  a religion. Then 
you got your concert-goers like 
myself. Who like a band when 
they hear them on the radio— 
maybe buy a few of their albums. 
Of the two, I think only, those 
teenage fanatics really deserve

to be there, people like me are 
only spectators observing a  cop- 
c e r t Still, every once in a  while, I 
come out of hybernation and 
drag myself to a  con cert It’s 
bands like Hall & Oates that 
make it all worth while.

Granted, the band is a little 
commercial, and maybe even a 
little  too sweet for the average 
rock-n-roll d ie t But when I eat 
pastry, it had better be good. And 
they are good! A little  profession
al, a little  slick, but very good.

They started Off slow—a little  
more subdued than their female 
rock-n-roll counterpart, but they 
picked up momentum with each 
song, playing a m ixture of their 
older hits, such as “You’re a Rich 
Girl,” “She’s Gone”, “Sarah” 
and some newer songs such as “I 
Can’t  Go for That (No Can Do)” 
from the “Private Eyes” album.

The band has stage presence 
and they play well together. It 
wasn’t a Daryl Hall concert, as I 
thought it might be. It was tight 
and you could tell the band en
joyed what they were doing. Of 
course. Hall did tend to  take cen
ter stage with his crooning voc
als and Jaggeresque prances, 
but th e stage was equally 
shared. Each m usician took the 
spotlight in various solo per
formances, culm inating with the 
saxaphone player Don Shay,w ho 
leaped from  th e stage and 
sprinted through the audience 
playing some of the ballsiest 
brass I’ve ever heard.

The band wound up the show 
with energy-packed performan
ces of “Private Eyes" and my 
own personal favorite “You’ve 
Lost That Loving Feeling.”

After a respectful pause, the 
band came back and played an 
encore of “You Make My Dreams 
Come True,” with each member 
of the band cloaked in a private 
eyes-like coat.

the Qfbcribd

taW

m m

Wm

Joan *



February 28 ,1982 The Scribe

and the  
Red Bank 
Rockers

with a sax. Where the instrum ent seems to 
lim it some jazz musicians to monotony, it 
elevates Clemons. He is the total performer, 
dancing wildly behind his musicians as they 
play their solo’s, answering Levine's organ 
growls with equally quarrelsome sax, and 
taking turns on lead vocals with Bowen. It 
was as if he couldn’t  get enough.

The crowd felt the same way. After two en
cores filled with renditions of Jim i Hendrix 
and Springsteen tunes both called “Fire,” 
the Red Bank Rockers returned with an in
tensely energy-filled Isly Brothers tune 
called “Can’t  Turn You Lose.” Ending up the 
concert, Clemons fell to  the ground with 
mock exhaustion and was revived only when 
the m usic began again. When the cacophony 
of instrum ents finally did stop, and the band 
left the stage permanently, the crowd was 
still asking for “Clarence, Clarence.”

BOD may have dropped about $ 4 ,000  o n . 
the show, according to  Donald Ivanoff, but 
m usically they collected a bank account full 
of saxaphone music. [fag Q focrib d

k a * e x p lic it in te re s ts  to  a ll tto w  F « r io m » rt. ___ _____ _  ̂thought Joaa Jett « U  “ really goed.” “I lore Jeaa Jett. She’s
g re a t h a t I  h v « * b U  s a d  O ates, te e .”

K «
0 m m
i

lett was Jmmping, I — really great. Tea hnew like fantastic. __
In sic w ith a  feeU ag, fa n ta stic  g rea t co n cert, re a l th in g , se a l fo a l. (

Ja a io r  E lizab eth  Thoresby

' By Lisa A . Sahulka y

larence Clemons dances, throw
ing his head back, clapping with 
the force of his thick upper arm s; 
Clemons paces with delight; 
Clemons sings with a  deep, abid

ing rumble, and Clemons plays tenor saxa
phone, with a precision band th at excited the 
350 people in Mertens Theatre Sunday night 
to wild scream s.

The “Big Man” of Bruce Springsteen and 
the E Street Band gave 6 0 ’s  R&B, and a band '  
talented enough to  play it, to  an eager U.B. 
audience, as presenting the very best tim es 
of that tim e period. They started with “Geor
gia,” a Ray Charles tune, and continued 
spewing out soul fo r the approximately two 
hours they performed.

Rarely pausing between songs, Clemons 
bopped into a W ilson Picket tune called 
“634-5789 .” There w ereji lot of phone songs 
out in the 6 0 ’s, but the one the Red Bank 
Rockers did was powerful enough to get the 
crowd to riotously call back “83 4 -5 7 8 9 .” 
Clemons sang the tune with J.T . Bowen, 
whose periodic appearance on stage added 
juice to the performance.

A couple of tunes later, Clemons already 
fed the audience an ample dose of his rivet
ing sax sound, and could have played nearly 
anything for them. The mellow Sly and the 
Family Stone tune, “Everybody is a  Star,” al-' 
lowed him to put down his sax and really 
jack  up his voice. The deep soul singing th at 
pminated from the “Big Man” layed the audi
ence into quiet rapture for the duration of 
the tune. Bowen was accompanying Clemons 
on vocals, and reached for a  low Wail which

peaked with excellent piano background. 
Je ff  Levine attracted many an appreciative 
yell from the crowd as did the rest of the 
in Rock & Roll, emerging from the ranks of 
well-known performers like Bob Dylan, Van 
Morrison, Stevie Wonder, The Asbury ju k es.

The clim ax of the concert was derived from 
dem on’s worship of King Curtis. After a 
lengthy dialogue, which was touched off by 
melodramatic church music, Clemons blew 
out a twirling, flute-like sound. This was per
fectly enhanced by his three-man horn sec
tion and Levine’s  organ music. This accom
paniment was particularly amazing because 
the organ had four notes missing, and for a 
tim e wouldn't work a t all.

“Soul Serenade” was played with interrup
tions for a rhythm dialogue. Clemons said 
through one o f these periods that when he 
was a “little  big man” he used to hate 
playing the sax because his father used to 
make him do it. But then he heard King Cur
tis,, the great alto and soprano sax player, 
and he learned how to “talk  sax.” Clemons 
then assured the audience th at they may not 
know how to speak sax, but by the tim e the 
evening was over they would.

The “Big M an" was right. By the tim e the 
group had gone through a  routine featuring 
Ja ck  Scaram gella doing ripping, disjointed, 
power drum, Harvey Brooks doing a  bass 
show that pounded out to the audience’s 
chests, and the rest of the entirely energetic 
band members, the crowd was anxiously 
waiting for dem on’s  sax to  talk some more.

The way th is Springsteen m usician plays, 
it  is only am aring th at he does what he does

Phot* ky X tria  KiUoogh

y / i t  i

P
h

ot
o 

bp
 K

n
la

 K
U

lo
of

h



8 The Scribe February 25 ,1982

LITTLE ME
by W—<all Or—ley

In keeping with the popular 
resurgence of bawdy comedy id 
Broadway m usicals (Sugar 
B a bies, The B est L ittle  
Whorehouse In Texas), Little 
Me has been revived at the 
Eugene O’Neill theatre. And 
judging from the consistent 
style of .the components, one 
comes to a clear realization of 
the text.

The lead performances by 
Victor Garber, Mary Gordon 
Murray and Jam es Coco have 
flo u rish es of bridled ex
travagance. The choreography 
Is almost static but bursting 
from the restraint. The sets are 
minimal and expressionistic, 
ahd they aptly illustrate each 
scene in which they appear.

Little Me is the flashback 
story of a woman who suffers 
all sorts of humiliations to at- 
tain the things expected of her 
by the man of her dreams. The

structure has ail the qualities of 
epic drama, but through sheer 
persistence of that quality and 
the intimacy of the perfor
mances, it almost seems like 
simplified melodrama.

It is a comic presentation of 
the most misguided and selfish 
people alive. One is the multi
talented, multi-fortunate son of 
a long line of wealth. Noble Eg
gleston (played by Victor Gar
ber). He m eets Belle, the 
daughter of a poor unsuccessful 
prostitute (Mary Gordon Mur
ray), and the moment they 
touch hands the orchestra 
swells. Set on their newly found 
true love. Noble confesses to 
BeHe that although he loves 
her, she will never attain the ap
proval of his mother (James 
Coco), who takes a personal in
terest in her daughters-in-law. 
Belle sets out to gather wealth, 
social position, and public 
recognition, the three things

ANIMATION 
ART SALE

prescribed to her by Mrs. Eg
gleston in order to qualify for 
Noble’s hand. The remainder of 
the show follows the route Belle 
takes to get these things.

What can a comic form do? It 
seeks to present a deceptioirto 
the audience, by making the 
tragedy. The more serious the 
content, the m ore, base the 
humor becomes. The deception 
of the form here accents the 
delusioAs of the characters.

There is one show-stopping 
dance number, towards the end 
of the first act, in which Belle is 
seduced, through pure sexuali
ty, by ganster Frankie Polo 
(played by Don Correia) in “I’ve 
Got Your Number,” where Paul 
Q inano's choreography ex
plodes.

The whole story is narrated 
by present-day Sixty year old 
Belle. The young Belle took 
things so seriously, but the pre
sent day Belle, robbed of all her 
delusions, is happy in drunken 
resignation.

Comedy and cruelty are fun
dam ental p artn ers. These 
characters are cruel to ope 
another. But the audience’s 
cru e lty  in  p a rticu la r, is  
necessary for us to find humor 
and sym pathy is pathetic 
characters such as these. All 
these tangents are echoes of the 
properties of form. One finds 
that the most essential proper- 
ties of dramatic art lie in com
edy.

b y G lenn T olliver 
If you’re a fan of Bugs Bunny, 

Wile E. Coyote, Winnie the Pooh 
or a hundred other cartoon 
characters, there’s an exhibit 
right now on campus that's 
sure to be of interest.

Hundreds of animation cel 
paintings from Hollywood car
toons are the subject of a 
special Exhibit and Sale to b e , 
held on Thursday and Friday, 
February 25-26, 1982, from 10 
a.m. until 7 p.m. in the Student 
Center Social Room. The public 
is invited. This event is spon
sored by the Student Center 
Board of Directors.

Animation cel paintings, call
ed "cels,” are the paintings ac
tually filmed in making the 
animated cartoon. Each char
acter is painted by hand on a 
clear sheet of acetate, usually 
l l ”x l4 ” or larger, then placed 
against a background' and 
photographed one-by-one to 
produce a reel of motion picture . 
film.

Cels, are one-of-a-kind, not 
prints or reproductions. They 
are the culmination of the ar
tistic process-the final image 
that is photographed by the 
camera.

The Exhibit was authen
ticated by Gallery Lainzberg of 
Cedar R ap id s, Iow a, the 
nation's best-known specialist 
in this unique art form. A 
representative of Gallery Lainz
berg will be on band to answer 
questions.

The Exhibit/Sale will feature 
a selection of cels from feature- 
length Walt Disney films, in
cluding The Jungle Book, 
Robin Hood, Winnie the Pooh, 
The Rescuers, The Aristocats

and the recently-released. The 
Fox and the Hound. Original 
pencil anim ation drawings 
from some of Disney’s early 
films of the 1930's and I940 's 
will be offered..

Original Disney art work has 
long appealed to a broad range 
of collectors. In reporting an 
auction of Disney animation 
cels at Sotheby Parke Bemet 
Galleries in L.A., the L.A. Times 
(7/3/81) wrote, “The cels com
manded stiff prices, reflecting 
the rising demand for Disney 
memorabilia by art dealers and 
Disney collectors. And the 
value seemed to have little to do 
with the age of the pieces.”

Today many people are in
vesting in animation cel pain
tings of all kinds, especially 
signed pieces. Of particular im
portance at this Exhibit is a col
lection of cel paintings featur
ing the popular Warner Bros, 
characters—Bugs Bunny, Daffy 
Duck, Wile E. Coyote, the 
Roadrunner, Pepe Le Pew, and 
the Tasmanian Devil. Some of 

;  th ese p aintin gs bear the 
signature of Chuck Jones, wide
ly regarded as one of America's 
foremost animators.

Marx Brothers
To Appear in TV

Competing for the collector’s 
attention are animation cels 
from Ralph B akshi's best- 
known productions: American 
Pop and Wizards. Some of these 
cels have been signed by Ralph 
Bakshi.

Another highlight of this Ex
hibit/Sale is the artwork from 
Gnomes, an imaginative and 
popular fantasy film based on 
the best-selling book.

Finally, the Exhibit/Sale will 
include cels from dozens of 
other cartoons from vintage 
Krazy Kats and Betty Boops to 
cels from current television 
shows.

The interest in animation art 
work as a collectible and as Fine 
Art has burgeoned in recent 
yedrs. Part of this growth has to 
do with the generally rea
sonable prices for original art 
work. Writing in Rarities (Sum
mer 1981). a magazine devoted 
to Collectibles, Leonard Shan
non explains that “...animation 
art is still affordable. All kinds 
of paintings can be bought for 
le ss  th an  8 5 0 .0 0 . B u t, 
regardless of price, any artwork 
created for an animated film is, 
by its very nature, unique and 
collectible."

Perm anent collections of 
animation art may.be found in 
m ajor museums across the 
country such as the Musfcum of 
Modem Art, the Metropolitan 
Museum of Art and the San 
Francisco Museum of Art. 
Original animation art was the 
subject of a two month Exhibit 
at the Library of Congress in 
Nov. 1978 and this summer, an 
elaborate Exhibit was held at 
th e p restig io u s W hitney 
Museum of Art in New York Ci
ty, attracting enormous in
terest.

by Phil S p acer
During FESTIVAL 1 0 0 ,0 0 0 ,1 9  days of very special 

programs on WNET, the station will present a two- 
hour salute to the m ost celebrated comedy team  in 
th e h istory  of m otion p ictu res, THE MARX 
BROTHERS IN A NUTSHELL, airing Wednesday, 
March 10 a t 9  p.m. on Channel 13.

In the early days of their careers, the Marx 
Brothers performed on the vaudeville stage. They 
later becam e an “overnight” success on Broadway, 
and then moved on to perform in film  after film . S till 
later, they made several television appearances, in
cluding Groucho’s long-running game show series 
“You Bet Your L ife.” THE MARX BROTHERS IN A 
NUTSHELL includes some of the m ost popular 
moments from the brothers’ film s as well as 
previously unseen footage from  newsreels, home 
m ovies, prom otional tra ile rs  and a recen tly  
discovered unfinished television p ilo t starring  
Groucho, Chico and Harpo.

Interview s with members of the Marx fam ily, the 
brothers’ closest friends, and those who were involv
ed in the Marx Brothers’ successful careers are 
another feature of the program. Contemporary 
talents Robert Klein and David Steinberg are also 
part of the comm entary, and Woody Allen makes a

Cinema Guild Plug

FIVE
ACADEMY AWARDS

Amazing, unforgettable, courageous, 
subtle, touching, dazzling and superb ”
— Jack KrolL NEWSWEEK

ALL THAT JAZZ
FRIDAY: 8 & 10:30 P.M. 
^SUNDAY: 8 P.M.
Student Center Social Room 
Sponsored by
S.C.B.O.D. H im  and Video and 
American Express

rare television appearance in a special interview for 
the program.

Delving beyond the celluloid im ages created by 
these memorable characters, THE MARX BROTHERS 
IN A NUTSHELL exam ines the relationship between 
the brothers’ own personalities and the personalities 
they portrayed onscreen. The program also reveals 
how these individual screen personalities were 
developed and how the brothers chose th eir unusual 
nam es. ^

THE MARX BROTHERS IN A NUTSHELL is a pro
duction of Robert B. Weide and Whyaduck Produc
tions in association with Rollins, Jo ffe , Morra & 
Brezner, and is presented by KgED/San Francisco.

Producer: Robert Weide, Director: Richard Patter
son.
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What’s Happening 
In Music
by Sllverskln

Back again and I Just discovered how much I love 
Strawberry Malteds. The answer to Last Week's question 
was Mary Popping.

I've another question for 'ya. Maybe I ask too many 
questions. Oh, well. . .No, really. Betcha* don't know 
this one:

Name the Musical based on a comic strip that first ap
peared under the title "Thimble Theatre".

Hint. . .Mae Questel (TV’s "Aunt Bluebell”). Bigger 
Hint. . . Shelley Duvall. Read up on it. Biggest Hint. . . 
Dave Fldsher. C'mon, that’s almost a giveaway to any
one who watches Channel 1 1 .1 played Atari today and 
won twenty-five dollars.

Remember to buy your tickets to the upcoming Musi
cal Events that are happening on campus this Spring! 
Don’t ask me for a list cause I’m in a hurry now. Listen, 
I’ll see you later.

. . . sayonaraskin

THE WALLS HAVE EY ES U

University Players
NEWS BULLETIN

The University Players Traveling Troupe will be giving its premiere performance on 
March 16 at the Plymouth Men’s Club in Milford. But the troupe can also be seen on 
rampiw in a preview performance. The date for the Show will be March 10 at a yet-to- 
be determined location. Consult future issues of The Scribe for more information.

Our Spring Season opens next Thursday! Come see two One-Act productions: Apple  
Tree, directed by Richard Millward and The Real Inspector Hound, directed by Stan 
MfnAtvr* Tickets for these productions are two dollars for students, 82 .50  general 
artmlMrinn- . . .  by the Players

. .. STILL AWAKE?
Good. Just a few questions 

vhUe you’re still standing. No 
xtlnts scored, no nothin'. And 
vo cheating, either.
1. Do You Read The Arts 

Pages?
□  yes Duo

2. Do You Read The Other 
Stuff?

□  yes □  no
3. Do YOU Read The Scribe at 

all?
□  yes □  no

4. Axe you reading this now?
□ yea Dno

5. Do You lA n the President 
of the United States?

□  yes □  no
6. Do You iA t  Miles Davis?

□  yes □  no
7 . if Miles Davis were running 

for President of the United 
States, would you vote for 
him?

□ yes □  no
8. Do you own a car?

u  yes □  no
9. Would you like to buy a 

car?
□ yes □  no

10. A used car?
□  yes □  no

11. I'll sell you my car for fif
teen hundred dollars.

□  yes □  no
12. All right, thirteen-fifty.

□  yes □ no
Mu ltiple Choice

1. Who is President of the 
United States?
A. Richard Nixon
B. Miles Davis
C. Angela Davis
D. Virginia Mayo
E. Ronald Reagan
F. Arlene Francis

2. Who is President of the Uni
versity of Bridgeport?
A. Jack Albertson
B. Leland Miles
C. Arthur O'Connell
D. Kevin McCarthy
E. Bobby Short
F. Warren Oates

3. If this were 1948, whom 
would you vote for?
A. Truman

B. Dewey
C. Wallace
D. Thurmond
E. Thomas
F. Roosevelt

4. Which movie do you think 
should win the Oscar this 
year?
A. Atlantic City
B. On Golden Pond
C. Reds
D. Chariots of Fire
E. Raiders of the Lost Ark
F. Exploration on the Cheap

5. Who did the Yankees trade 
for Bobby Bonds?
A. Ken Holtzman
B. Don Gullett
C. Bobby Murcer
D. Cubby Broccoli
E. Andy Granatelli
F. Wait, you mean the first 

Him  nr the second time?
6 "What’s the capital of of the 

Chase National Bank?”
A Stan Laurel to Oliver 

Hardy in “Do Detectives 
Think?”

B. W.C. Fields to Franklin 
Pangborn in "Internation
al House”

C. Gomer Pyle to Sergeant 
Carter in “Gomer Pyle: 
USMC”

D. Ole Olson to Chic 
Johnson in 
"Helzapoppin'"

E. Groucbo Marx to Alky 
Briggs in “Monkey Busi
ness^

F. Marlon Brando to Karl 
Malden in "One-Eyed 
Jacks”

Essay
1. What kind of stuff do you 

dream about? (2500 words)
2. Do you think the Yankees 

have a shot for the Pennant 
This Year? (250 words)

3. “Why I Love America”
(15 words) ______

B o m s Que s tion
State in two paragraphs why 

they cancelled "Calucci's De
partment” after one season, 
while “Gilligan’s Island” ran 
for six years.
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The Birth Of An Exhibit 
Red Grooms Begins

by Mary Eigel

Pine Art doth not a pro
fessional gallery show 
make. The Red Grooms’ 
exhibit a t the Carlson 
opened  S u n d ay ,
February 21 , after much 
h ard  w ork by th e  
g a lle ry 's  C oordinator, 
Pam Bram ble, and her 
transient sta ff of helpers. 
This reporter checked in 
a t the gallery on Friday 
afternoon to watch the 
installation of Grooms’

work, which had arrived 
at U.Bvon February 17.

Bram ble explained the 
process of setting up the 
show; she said there were 
six  steps. F irst, the work 
for the specific show is 
selected. In th is case, the 
selection was done by 
Red Groom s’ h im self, 
who is  cu rren tly  th e 
A lbert Dom e V isiting 
Professor at U.B. Most of 
the works in the show are 
exam ples of Grooms’ pop 
art, but some more tra

d itio n a l w a te rco lo rs  
and oils are included. 
Next, the work is packed 
and shipped to the site  of 
the show. All the work in 
th is show was packed by 
professionals in Manhat
tan  in a process th at took 
ap p ro xim ately  eleven  
hours. After the works 
arrived on campus, it had 
to be unwrapped and set 
out in the gallery, which 
took about three and a 
half hours, according to 
Bram ble.

An interm ediary step 
was performed by Bram

ble in the setting up 
of the show; she 
designed the show 
herself, meaning she 
“ d ecid ed  w h ich  
pieces went where in 
th e g allery .” The 
next step is the ac
tual hanging of the 
work, which takes 
the longest, in th is 
ca se , a lm ost two 
days. . ;

When the Scribe 
was on the scene, 
Bram ble and helpers 
in clu d in g  G allery  
R e ce p tio n ist, Peg 
Meyers, were hang
ing a medium sized 
work with fish  line.

W ires and rods are used 
to  hang th e  h eav ier 
works. It takes at least 
half an hour to hang one 
piece, as it  m ust be 
straight and in absolute
ly the right position.

Grooms was due Satur
day morning to supervise 
the hanging of the largest 
piece in the show, which 
covered an area of about 
ten square feet.

The work is entitled 
“Paul Bocuse’s World” 
and had arrived at the

gallery in eight pieces.
“One of the last things 

we do,” Bram ble explain
ed, “is  have a m aster list 
of the works typed up 
and put the name of each 
work near it so it can be 
identified. The final step 
is lighting the exhibit 
with spot and floods. 
Then we pull out the 
wine!”

The show w ill run 
through March 21st.

the Q&cribe

All Photos by Kevin Hagan
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by K athy O’Brien
Memories and a little  

sadness prevailed through
ou t th e  U n iv ersity  of 
Bridgeport’s first annual 
Sports Hall of Fame cere-' 
mony, held at the Student 
.Center on February 14.

Inducted to the newly 
established Hall of Fame 
were Andy Robustelli, Alvin 
Clinkscales, Barbara Aber
nathy, and Helen Carroll. 
The former U.B. athletes 
were honored at a reception 
at the Student Center, and 
later introduced at the half
time of the basketball game.

All four inductees are gra
duates of Arnold College, 
which became the physical 
education division of U.B. in 
1953.

Francis W. Poisson, Direc
tor of Men’s Athletics, and 
Ann V. Fariss, Director of 
Women’s A thletics, both 
expressed hopes that the 
Sports Hall of Fame can be
come a long standing tradi
tion of the university. The 
program will “begin with 
this evening, and continue 
’till time ju st marches on,” 
Poisson remarked at the 
presentation.

The four recipients were 
chosen by a seven member 
committee, including the ac
tive full time head coach of 
each sport, the Alumni Di
rector, the Athletic Direc
tors, a full time faculty 
member, the Sports Infor
mation Director, and two 
alumni.

Inductees are chosen, “on 
the basis of playing ability, 
integrity, sportsm anship, 
character, and the athlete’s 
contribution to the team or 
teams on which they played,- 
and to the University of 
Bridgeport in general.” 
Candidates must have gra
duated five or more years 
prior to their selection.

Alvin Clinkscales, a 1954 
graduate of Arnold College, 
was a basketball star for 
three years at Arnold, and 
one year at the University of 
Bridgeport, when the two 
schools merged. Arnold Col
lege’s first All-American 
player, Clinkscale led the 
basketball team to the NAIA 
championships twice.

Clinkscales received his 
B .S. degree in Physical 
Education and Biology, and 
a M.S. degree in Secondary 
Education from U.B., as well 
as a M.S. degree as a 
Reading Specialist from 
Southern Connecticut.

Following his illustrious 
collegiate career, Clinks
cales was drafted by the 
New York Knicks profes
sional basketball team but 
chose instead to play for the 
Harlem Globetrotters. “It 
was ju st something I always 
wanted to do," commented 
Clinkscales.

He left the Globetrotters 
after two years to become 
Connecticut's first black 
varsity coach, at Notre 
Dame High School, here in 
Bridgeport. An extremely 
successful coach, Clinkscale 
was named the sta te ’s 
Coach of the Year in 1966.

For the past ten years, 
Clinkscales had been asso
ciated with U.B.’s rival. 
Sacred Heart University, 
where he currently serves as 
Director of Financial Aid.

Fran Poisson praised him 
as being “a great athlete, a 
great student, and a great 
person in general at Arnold 
College.” Andy Robustelli 
was an All-American foot
ball player at Arnold Col
lege, where he also played 
varsity baseball.

He “ put U.B. in the 
limelight when he was at Ar
nold College,” commented 
Poisson. Robustelli, a 1951 
graduate of U.B., not only 
attracted attention while at 
Arnold College, but later on 
two professional ‘football 
teams. He was drafted by 
the Los Angeles Rams in 
1951, and then was traded 
to the New York Giants in 
1955. While playing for the 
Giants., R obu stelli was 
chosen All-Pro nine times, 
named the league’s Most 
Valuable Player in 1962, 
and inducted into the Hall of 
Fame in 1971.

Robustelli also coached 
with the Giants, and worked 
on the team 's administra
tion. He is currently living in 
Stamford, and runs his own 
corporate service business.

Although the two women 
inductees were also very 
good athletes at Arnold Col
lege, they did not receive the 
same recognition as the men 
did during and after their 
co lleg iate  careers. The 
statu s of women’s and 
men’s sports was very dif
ferent in the early 1950’s 
from the way it is now. .

There was no Title IX to 
guarantee that women’s and 
m en's ath letics received 
equal funds for their pro
grams. Although the two 
women inductees of the Hall 
of Fame played on “varsity 
team s," no money was given

to the women’s teams. They 
competed in a very informal 
league, where games were 
scheduled at each team’s 
convenience by the coaches 
and players. ,

Barbara Abernathy is a 
1952 graduate of Arnold 
College, where she received 
here B;S..degree in Physical 
Education. She was a three 
sport standout in field 
hockey, basketball, and 
softball at Arnold College.

Without much of an op
tion to continue her athletic 
career after college, Aber
nathy p ayed for the Ray- 
bestos Brackettes softball 
club for 13 years. She 
played on five national ASA 
championship teams, and 
was inducted into the Con
necticut ASA Hall of Fame in 
1980.

She obtained her master’s 
degree from  F a irfie ld  
University in 1961, and her 
sixth-year certificate from 
Springfield College in Ad
ministration.

Currently a resident of 
E ast Haven, A bernathy 
taught physical education at 
Southern Connecticut for 24 
years, and was the women’s 
Athletic Director for the last 
12 years, until her retire
ment in September of 1980.

A cla ssm a te  of 
Abernathy’s, Helen Carroll 
also played field hockey, 
basketball, and softball at 
Arnold College. She received

her B.S. degree in Health 
and P h y sica l, Education 
from Arnold, and obtained 
her m aster's degree in 
supervision from Fairfield 
University, and an advanced 
degree in Guidance from 
William and Mary College in 
1969.

Carroll has been an ardent 
su p p orter of w om en's 
athletics ever since she 
graduated from  Arnold. 
From  1 9 5 2 -1 9 5 6 , she 
taught and coached at 
Southington High School, 
where she organized and 
estab lish ed  a women’s 
Physical Education Pro
gram. “My job at South
ington was the most rewar
ding experience in tny life,” 
commented Carroll. “I had a 
chance to give back all the 
knowledge I had gained at 
Arnold.”

After leaving Southing
ton, Carroll went to Andrew 
Ward High School in Fair- 
field, where she has served 
for the past 25 years as- a 
physical education instruc
tor and coach for various 
sp orts and la te r as a 
guidance counselor.

In accepting their awards, 
all four of the inductees 
were extremely sentimen
tal, reminiscing about “the 
good ‘ole days.” Not one of 
the recipients failed to men
tion the close relationships 
that were established dur
ing their Arnold College 
days. Andy Robustelli sum
med up the atmosphere 
when he commented that, 
“what we really had was 
each other. I miss that.”

the Q&cribe

*  ALBERTO’S LOUNGE *
ENTERTAINMENTENTERTAINME 
NTENTERTAINMENTENTERTAIN 
M ENTENTERTAIN M ENTENTERTAI

Every Tues., Thurs., Fri., Sat. & Sun. 
v NO COVER CHARGE 

And..
Try Our Great PIZZA

Secs andthe 
le Student

I NEVER.
K N EW

T R IP L E
secs
C 0 U L &
B E U K E

t h i s !

secs c/w Be f  pun' '  
t h a n  a  h o m e  
c o m p u t e r .1

* 4 O a DO Op
o n  a  a o o  
a  d  o

SBC5  X l 51 

P V P L E S E C !

A N  T  TH O U G H T S C O R IH &  A  
T O O C H D C m W M .

££^&jOaer#f8j

HIRAM WALKER TR IPLE SEC
f t r  a  free recipe booklet, write Hiram Walker Cordials. EO Box 2235. Farmington Hills. Mich. 48018 c 1982 Thple Sec liqueur. 80 proof. Hiram Walker H  Sous. Inc . San Francisco. Calif.
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Kirfghtft Close Season W ith A Win And A Loss
Seblek

T h e U n iv e rs ity  o f 
B rid gep o rt b a sk e tb a ll 
team  clo se d  o u t it s  
regular season with a 
15-12 record by beating 
A d elp h i U n iv e rs ity , 
82-57, Wednesday and 
bowing to  arch  rival 
Sacred Heart University, • 
95-88 , Saturday.

T h e A d elp hi gam e 
didn’t  look promising at 
th e  s t a r t . W ith  16  
m inutes left in the first 
half the Knights were 
trailing, 10-4. Baskets by 
B rian  M orarity, Steve 
M arkoski and Buddy 
B ray  brou gh t UB to  
within three, 15-12. Paul 
Boeger h it a field goal 
and two free throws to 
narrow the edge to one 
before Markoski canned 
two sh ots giving the 
Knights a 20-17  lead 
with 7 :2 0  on the clock.

The Panthers tied the 
game at 2 2 , all with five 
m inutes remaining and 
the lead changed hands 
with every basket until, 
with two m inutes on the 
dock, Boeger tapped in  a 
M arkoski shot. Then Ed 
Petrie sank one from the 
top of the key and Tim 
Outlaw h it from the right 
s id e lin e , g iv in g  th e  
Knights a 36-27 halftim e 
advantage.

The second half was all

UB. The Knights built a 
51-36  lead early in  the 
second half and went up 
by 25  with five m inutes 
remaining.

Markoski was the scor
ing leader w ith 17 follow
ed by Boeger and Morari
ty  who each netted 14.

Although the Knights 
didn’t  control the Sacred 
Heart game, they were 
definitely in it. -

“I never fd t like we 
were in control of that 
ball game,” Coach Bruce 
W ebster told reporters 
follow ing th e  Sacred  
Heart game.

The Knights were down 
by nine points with 14 
m inutes left in  the first 
half. Bray h it from the 
top of the key and Kevin 
Buckley and M ortality 
both, hit one half of one- 
and-one foul shots to  br
ing Hie Knights to  within 
five with 9 ;3 2  remaining.

Keith Bennett sank two 
field goals for SHU but 
M arkoski, Mark Butigian 
and Boeger a ll scored to 
cut the deficit to  three, 
29-26.

M ortality, Boeger and 
Markowski ran off unan
swered points to give the

Knights a  one point lead 
with 6 :3 8  on the clock, 
32-31 . SHU regained its  
lead but the Knights kept 
w ithin th e five point 
range u ntil, with two 
m inutes remaining, they 
narrow ed th e gap to  
three on two consecutive 
B u ck le y  s h o ts  and 
a n o th e r  m a rk e r fo r  
Boeger.

Sacred Heart took a 
slim  two point lead into 
th e  lo c k e r  room  a t 
halftim e.

The gam e rem ained 
clo se throu ghout th e 
first ten m inutes of the

second h alf with UB trail
ing by only two. Buckley 
h it another field goal and 
sank two free throws 
before Outlaw’s basket 
tied th e game a t 63  all.

Boeger stole the ball 
from  u n d ern eath  th e 
Sacred Heart basket and 
drove downcourt for a 
layup to give the Knights 
their second and last lead 
of the game at 65-63.

The gam e rem ained 
c lo se  u n til th e  fiv e  
minute m ark where SHU 
built to a six  point lead, 
and eventually the game.

the Ofbcribe

Improve your memory.
O lder this memo board now-before you forget!

CHECK OUT OUR 
WEEKLY SPECIALS

CAMPUS
PACKAGE STORE

378 Park Ave. •  Bpt 
333-1331

PARK M L  
I SUPERMARKET

375 Park Ave. 
Bridgeport

I Convenience at 
| Supermarket Prices
I •DELI 
• •DAIRY
I ‘ GENERAL FOODS
| Weekly Specials Tool
! Mon.-Sat.: 8 AM-8 PM 

Sun.: 6 AM-3 PM
t Walking Distance 
I From U.B.

A nd remember, 
good times stir with 

Seagram's 7  Crown.
SEAGRAM DISTILLERS CO , N Y C AMERICAN WHISKEY-A BLEND 80 PROOf
Seven-Up and 7UP are trademarks o f the Seven-Up Company ©  1962


